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M Pure is a new, customisable product line

AW LAKE

AW Lake therapists use sight and touch, plus a
health questionnaire, to analyse the skin and
determine its type and any problems, such as
dehydration, acne, rosacea and pigmentation.
The therapist will also take note of the guest’s
age for treatment and skincare prescription.

AW Lake encourages its spas to have
recommended retail product cards, and pre-
scription or post treatment notes as tools for
the staff to communicate the benefits of the
products they wish the client to buy.

Richard Williams, AW Lake consultant,
says: “Prescriptive follow-up is a great tool
to boost revenue by building trust, encour-
aging repeat business and facilitating retail
options to better care for the client post treat-
ment with home care.”

The prescriptions are based on the new
Pure skincare range, which is comprised of
a Basic face cream or gel plus Supercharged
serums, containing bio-active ingredients for
specific skin concerns.
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